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TURNKEY EMAIL SERIES TEMPLATE 

Email 1: Campaign Launch 

Subject: Today is the day, <fname>! 

Dear [Team/Colleagues], 

We are so excited to launch our workplace fundraising campaign, [Insert Name of 
Campaign], where we’ll be supporting HealthPartners, a coalition of 17 national health 
charities, as well as  [Insert Other Charity Name(s) IF APPLICABLE]—organizations 
dedicated to providing support to those living in [Canada/Quebec] who need it most. This is 
a chance for us to come together and give back to causes that really matter to our team. 

Every donation, no matter the size, has the power to impact someone’s life in a meaningful 
way. By giving back, we’re investing in the well-being of our community and helping ensure 
that these organizations can continue their vital work. 

To make giving simple, we are offering several different ways for our team to make an 
impact on our fundraising page:  

1. Payroll deduction  
2. One-time donation  
3. Monthly donation  
4. Vacation day donation  

IF APPLICABLE: Every little bit helps on our way towards [Insert Company Name]’s 
fundraising goal of [Insert Fundraising Goal ($)]. 

IF APPLICABLE: Double your impact! [Insert Company Name] wants to make your generous 
donations work even harder. That’s why we are MATCHING whatever you contribute to 
these important causes.  

Please follow this link to our fundraising page to donate today: [INSERT LINK] Please note: 
this link is unique to you and should not be shared with any other employees or 
donors.  

Let’s unite in supporting the causes that matter most to us and make a real impact in our 
community. 

 
[Your Name] 
[Your Title] 

https://healthpartners.ca/about-us/member-charities/
https://healthpartners.ca/about-us/member-charities/


 

 

Email 2: Mid-Campaign Momentum 

Subject: Let’s keep this momentum going, <fname>! 

Dear [Team/Colleagues], 

Thanks to your generosity, we’ve made great progress in our [Insert Name of Campaign] 
fundraising campaign. But we’re not done yet! There’s still more we can do to ensure these 
important organizations can continue their great work. 

By continuing to give, we can help HealthPartners help the 9 out of 10 people in Canada 
who are likely to be affected by chronic disease and major illness in their lifetime. IF 
APPLICABLE: We can also help [Insert Other Charity Name(s)] deliver [services, programs, 
research, etc.] to those in [Canada/Quebec] who need it most. 

If you haven’t had a chance to donate yet, payroll deduction is a simple and flexible way to 
contribute, but you also have the option to make a one-time donation, monthly donation, 
or even donate your vacation days! 

Please follow this link to donate today: [INSERT LINK] Please note: this link is unique to 
you and should not be shared with any other employees or donors. 

Let’s keep up the momentum and show our commitment to the causes we believe in.  

Thank you for your ongoing support! 
 
[Your Name] 
[Your Title] 

 

Email 3: Final Week Push 

Subject: One more week, <fname> — We can do this! 

Dear [Team/Colleagues], 

We’re entering the final week of our [Insert Name of Campaign] campaign, and there’s still 
time to make a big impact. Our support of HealthPartners [and (Insert Other Charity 
Name(s) IF APPLICABLE] is making a real impact in the lives of our friends, family 
members, neighbours and colleagues. 



This is our last chance to rally together and give back to the causes that help make our 
community stronger. IF APPLICABLE: I know we can hit our fundraising goal of $XXXX! If 
you haven’t had a chance to donate yet, don’t worry, there’s still time! You can use this link 
[INSERT LINK] until [insert final date and time donations will be closed]. Please note: this 
link is unique to you and should not be shared with any other employees or donors. 

Remember, we have multiple ways of contributing: payroll deduction, a one-time donation, 
monthly donation, or vacation day donation. Every contribution, no matter how small, adds 
up and supports the essential work of these organizations. 

When they ask you what you did at work today, say you changed a life. Donate today: 
[INSERT LINK] 

Let’s come together in these final days and finish strong. 

Thank you for all that you do! 
 
[Your Name] 
[Your Title] 

 

Email 4: Campaign Conclusion and Thank You 

Subject: <fname>, this is incredible! 

Dear [Team/Colleagues], 

As our [Insert Name of Campaign] campaign comes to a close, I want to personally thank 
you for your generosity and dedication. Together, we’ve raised $XXXX in support of 
HealthPartners [and (Insert Other Charity Name(s) IF APPLICABLE)]. 

HealthPartners has asked if you could kindly take a few minutes of your time to complete 
their survey regarding your experience participating in a workplace giving campaign. 

BUTTON link to survey 

Thank you again for your incredible support. By coming together, we’ve made a real 
difference in our community by backing the causes that matter most to our team. 

 
[Your Name] 
[Your Title] 


