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Members Social Media Toolkit  
 

HealthPartners has created this social media toolkit for member charities to use and customize for their 

own use. We hope it helps you in supporting and promoting HealthPartners’ impact! 

 

Background 

As part of our partnership agreement, HealthPartners’ member charities are asked to post regular 

content (minimum 12 posts per year) on social media promoting our partnership. We are excited to 

share with you some resources that we believe will support this goal and encourage individuals to get 

involved with HealthPartners and amplify our collective impact in the community. 

Social Media Objectives 
● Promote and raise awareness of HealthPartners’ positive impact for health charities. 

● Promote the benefits and increase awareness of workplace giving campaigns.  

● Get new audiences to sign up for HealthPartners’ newsletter and/or volunteer. 

Audience Targets 
1. Health charity ecosystem: patients, caregivers, donors, health policy makers. 

2. Employers: Prospective clients of workplace giving campaigns (leadership (C-suite, CSR, or HR 

leads) of medium sized employers in financial services, technology, life sciences). 

Tips and Tricks 
● Make sure you are using the most up-to-date toolkit (please refer to the date range above) 

● Please mention or tag HealthPartners so we can reshare your post. 

● HealthPartners’ is active on LinkedIn, Instagram, and Facebook. 

○ LinkedIn: HealthPartners – PartenaireSanté 

○ Instagram: healthpartners.partenairesante 

○ Facebook: HealthPartners - PartenaireSanté 

 

https://www.linkedin.com/company/healthpartners-partenairesante/mycompany/
https://www.instagram.com/healthpartners.partenairesante/
https://www.facebook.com/HealthPartners.PartenaireSante/about_details
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Messaging and Graphics 

Graphics 
Assets can be accessed here: https://buff.ly/3wPTmpF 

Social Media Posts 
Please use these posts across any or all social media platforms your organization uses.  

 

Copy Graphic 

English: 
 

HealthPartners champions workplace giving campaigns, supporting 17 

health charities nationwide. Federal public servants play a crucial role 
in this effort, particularly through their generous contributions to the 

Government of Canada Workplace Charitable Campaign (GCWCC). 
Together, with HealthPartners, they help us achieve our goals and 
make a meaningful difference in furthering awareness and support for 
(insert cause). 

 
Stay in the loop on our impactful work with HealthPartners: 
https://healthpartners.ca/sign-up-for-our-newsletter/ 

 
#WorkplaceGiving   #NationalPublicServiceWeek 

 

 
French:  
 

PartenaireSanté mène des campagnes en milieu de travail qui soutient 
17 organisations caritatives dans le domaine de la santé à l'échelle 

nationale. Les employés de la fonction publique fédérale jouent un 
rôle crucial dans ces efforts grâce à leurs contributions généreuses lors 

de la Campagne de charité en milieu de travail du gouvernement du 
Canada (CCMTGC). 
 

Ensemble, avec PartenaireSanté, ils nous aident à atteindre nos 

objectifs et à faire une différence significative dans la sensibilisation et 
le soutien pour (insérer la cause).  

 
Restez au courant de notre travail avec PartenaireSanté : 
https://healthpartners.ca/sign-up-for-our-newsletter/ 

 
#SemaineNationaleDeLaFonctionPublique #DonEnMilieuDeTravail 

 

    
 

    

 
English:  

 

https://buff.ly/3wPTmpF
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At (insert organization), we are grateful for our partnership with 

HealthPartners and the incredible network of volunteers who help 

spread awareness for our cause, and various other health charities in 

Canada. Their devotion and willingness to share personal stories 

extend our reach and strengthen our impact.  

 

Read more about some of our volunteers here: 

https://healthpartners.ca/how-we-help/living-proof/ 

 

 
French:  
 

À (insérer l'organisation), nous sommes reconnaissants de notre 
partenariat avec PartenaireSanté. Leur réseau incroyable de bénévoles 
contribue à sensibiliser le public sur notre cause et plusieurs autres 

organismes de bienfaisance dans le domaine de la santé au Canada. Le 
dévouement et la volonté de ces bénévoles de partager leurs histoires 
personnelles nous permettent de rejoindre un plus grand nombre de 

personnes et de renforcer notre impact.  
 
Pour en savoir plus sur nos bénévoles, cliquez ici : 
https://partenairesante.ca/how-we-help/je-suis-la-preuve-vivante/ 
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